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Please indicate:
o  Men’s Basketball
        o  Women’s Basketball  

o  Both
Institution Name: _____________________________________________ Date of TAKG promotion(s): ___________


E-mail Address:_____________________________________________ Phone:__________________________

Game Attendance: __________
Season Avg. Attendance ___________ TAKG tickets sold/distributed: ________

What was your TAKG ticket procedure/price?

o  All children free     o  Free with adult ticket     o  Discounted children’s ticket
o All tickets discounted
o No discounts

Was the game on the:  o TV     o   Radio     o  Internet

Were any of these events held in conjunction with the Take A Kid to the Game promotion?

o Youth clinic
o Autograph session
o Halftime youth contest or game
o Promotional giveaway (other than TAKG giveaway)
o Other ________________________

What youth organizations were targeted?  o  Local Schools     o  YMCA/Recreational Programs
o  Girls/Boys Clubs

o Mentor Organizations     o  Church Youth Groups     o  Youth Basketball Leagues
o University Kid’s Club
o Girls/Boy Scouts
o Other _____________________

How did you target these organizations?  o  News Letter     o  Phone Calls     o  Promotional Posters    o  Word of Mouth

o Organization Web sites    o Other:__________________________________________________________________________

How many children/families were targeted?  o  0-50     o  50-100     o  100-300     o  300-500     o  500-1,000        o  1,000+

What, if any, mass media was used to promote the event?    o Television
    o Radio    o Newspaper     o Billboards


o Web site        o Other ________________     o None

Which of the following promotional materials were used (please mark all that apply and how useful they were)?






Very Useful
Useful          Neutral           Not Useful     

o  Banner



        o

     o

o

o

o  Posters



        o   
     o
    
o

o

   

o  Radio Spot



        o

     o

o

o          

o  Press Release


        o

     o

o

o     

o  Suggested Marketing Plan

        o

     o

o

o     

o  Implementation Ideas


        o 

     o

o

o     

o  Game Day Schedule


        o

     o

o

o     
o  PA Announcements 


          o

     o

o

o     

o  Give-Aways



        o

     o

o

o

o  News Paper Ad


        o
                  o                   o                        o  

Did your institution partner with any local businesses/sponsors for the event?     o  YES     o  NO

If so, please list the businesses/sponsors?____________________________________________________________  

How many children (___) and parents(___) attended the game as a direct result of this promotion? __________ This is a(n): o Exact ticket count
o Estimate
o No estimate or exact count possible

What age group did the majority of children that attended fall into?  o 5&U  o 6-9   o 10-13   o 14-17   o Various ages

Will your institution participate in the program again next year?   o  YES  
    o  NO      o  Unsure
Please list any other comments on the TAKG program or how the staff can enhance the program for you: _____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Thank you for taking the time to fill out the post-event survey.  Your responses will help us enhance the program for future seasons.  If you have any questions regarding this form, please call Alison Reese at 859-226-4349. Please complete the survey as soon as possible after your TAKG date and fax to Alison Reese at 859-226-4242 or e-mail alison.reese@hostcommunications.com.
I hope that you are the winter sports schedule is proving to be successful for you.  





It would be a tremendous help to the growth of this program if you could take some time to answer the below survey and report on the success of your TAKG promotion this season.  In addition, if you have any high resolution photos that you would like to share—we are always looking for ways to showcase participating institutions in our promotional materials and on our website.





If you used any additional materials, or have an idea that you would like to share with others, feel free to send any newspaper articles, promotions or partnerships information to us by emailing me at alison.reese@hostcommunications.com, or by faxing items to 859-226-4242.  Thank you for participating in the Take A Kid to the Game program this year and giving kids that might not have otherwise had the opportunity to attend a collegiate event an opportunity of a life time.  I am looking forward to an even better season next year.





Thanks again,





Alison Reese


TAKG Program Coordinator


859-226-4349
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